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SCHOOL OF BUSINESS
Director: Les Hollingsworth
Ofﬁce: 1111 Ullsvik Hall
Phone: 608.342.6109
E-mail: hollingsworl@uwplatt.edu

MAJORS
Accounting (http://catalog.uwplatt.edu/undergraduate/business-industry-life-science-agriculture/business/accounting)
Business Administration (http://catalog.uwplatt.edu/undergraduate/business-industry-life-science-agriculture/business/administration)
• Finance Emphasis
• Human Resource Management Emphasis
• Integrated Supply Chain Emphasis
• International Business Emphasis
• Management Emphasis
• Integrated Marketing
• Professional Sales
• General Business Emphasis

MINORS (HTTP://CATALOG.UWPLATT.EDU/UNDERGRADUATE/BUSINESS-INDUSTRYLIFE-SCIENCE-AGRICULTURE/BUSINESS/MINORS)
Accounting
Business Administration
Entrepreneurship and Innovation
Marketing Strategy and Visual Communication

CERTIFICATES (HTTP://CATALOG.UWPLATT.EDU/UNDERGRADUATE/BUSINESSINDUSTRY-LIFE-SCIENCE-AGRICULTURE/BUSINESS/CERTIFICATES)
Human Resource Management
International Business
Leadership and Human Performance
Marketing

ABOUT THE SCHOOL AND MAJORS
The UW-Platteville School of Business educates undergraduate and graduate students for productive careers in a diverse, global business
environment. Students pursuing a Bachelor of Science in business administration or accounting may begin learning about major-related subjects in
their ﬁrst year of college. Students are urged to participate in the school’s active student organizations which include: Beta Alpha, Pioneer Investment
Club, APICS (Association for Operations Management), UW-Platteville’s Collegiate Entrepreneur Organization, and student chapters of Society for
Human Resource Management and the American Marketing Association.

MISSION STATEMENT
The mission of the School of Business is provide a rigorous and supportive learning environment that produces engaged, ethical and effective citizens
and professionals who can contribute to a global business environment.
The business administration major prepares students for a wide variety of careers in business. Emphasis areas in Finance, Human
Resources, Integrated Marketing, Integrated Supply Chain, International Business, Management, and Professional Sales are designed to give students
an opportunity to develop skills and knowledge in their area of interest.
The accounting major is designed to prepare students for careers in public accounting, industry, or governmental agencies. Students completing the
requirements of the major are qualiﬁed to take the certiﬁed management accountant examination (CMA) and, after completion of 150 hours of college
credit and successful completion of the certiﬁed public accountant examination, be licensed as a CPA.
Because they will interact with people worldwide during their careers, business administration and accounting students are urged to increase their
exposure to and awareness of various nations and cultures. The University provides many ways in which they can do this through acclaimed study
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abroad programs. In addition, the University has a domestic exchange program where a student can spend a semester studying at over 500 schools in
the United States and Canada.
The School also offers a Bachelor of Science degree in business administration at a distance. This program allows students to balance work and
personal commitments with their educational goals. The degree is delivered at a distance but is not differentiated from the on campus degree.
Students may choose to take online or print courses and no campus attendance is required. Most courses are taught by experienced on-campus
faculty who guide students’ work. Online courses are offered in the fall, spring and summer semesters, and they emphasize student interaction. Print
courses feature self-paced study, and students may register for print courses any working day of the year.
In addition to the undergraduate majors, the School offers three Master’s degree programs in Project Management, Organizational Change Leadership,
and Integrated Supply Chain. More information about the School’s distance education programs can be found at: https://campus.uwplatt.edu/
distance-education or by calling toll-free 1.800.362.5460.

FACULTY AND LECTURERS
Additional information about the Faculty and Lecturers (as of April 2019) may be found in the Faculty and Academic Instructional Staff (http://
catalog.uwplatt.edu/faculty-academic-staff) section of this catalog.
Ayar, Musa
Barnes, L. Joseph
Bartling, Mary
Chen, Hao
Collins, Thomas S.
Gadedji, Kokou Elessessi
Gantenbein, Jacob
Hammermeister, John F.
Hansen, Susan L.
Harr Bailey, Marcia
Hollingsworth, Leslie
Jarrard, James L.
Karsten, Margaret F.
Kerkenbush, Roger
Kim, SeHoon
Krueger, George B.
Lemon-Rogers, Misty J.
Lian, Yunshan
Liu, Xiaotong
Moiz, Syed M.
Mullikin, Aleta
Nzegwu, Louis I.
Peckham, Brian W.
Peng, Zhifang
Snyder, Robert J.
Sooﬁ, Abdollah S.
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Stanley, Caryn M.
Storlie, Christine
White, Scott A.
Yunck, Steve A.
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